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Jeff Licciardello is an award-winning 
writer, photographer, and graphic designer 
based in Brooklyn, New York. His work 
has been featured in various publications, 
including VinePair, Refinery29, Thrillist, 
and BuzzFeed. 

Currently, he is the Director of Marketing 
at VinePair, overseeing the brand’s 
e-commerce, social media, and email 
initiatives. He’s passionate about using 
emotional copy and smart design to create 
meaningful connections. 

When he’s not obsessing over the perfect 
coupe glass, Jeff can be found roaming the 
city, camera in hand, shopping for another  
pair of Chelsea boots he probably  
doesn’t need.
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WRITING 
WRITING 

WRITING
WRITING 

WRITING

Editorial + 
Lifestyle 
Content
ABOUT:

VinePair is the largest wine, 
beer, and spirits publication 
centered on the moments 
we experience with a glass 
in hand. 

WHAT I DID:

As a weekly contributor,  
I produced feature, humor, 
and lifestyle content 
designed for social 
engagement on Facebook 
and Pinterest.
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WRITING 
WRITING 

WRITING
WRITING 

WRITING

Commerce 
Content
LINK:

vinepair.com/picks

ABOUT:

VinePair’s Picks section 
supports the VinePair Store 
with content designed to 
promote conversions. 

WHAT I DID:

Wrote and published 
product pick articles on 
tight deadlines, driving 
sales on the VinePair Store.
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Social Copy: 
Facebook
LINK:

facebook.com/vinepair

ABOUT:

VinePair’s content ranges 
from viral “booze news” 
to longform sponsored 
content, requiring vastly 
different approaches 
to copy tone and image 
choice on social media. 

WHAT I DID:

Produced social copy, 
imagery, and headlines 
for all Facebook posts. 
Conducted A/B tests 
through social scheduling 
software, Naytev.
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Social Copy: 
Instagram
IG HANDLE:

@vinepair

ABOUT:

VinePair’s Instagram 
is the home of the look 
and vision of the brand, 
featuring various content 
formats including 
curated photos from 
readers to original digital 
illustrations. 

WHAT I DID:

Produced social copy, 
sourced imagery, and 
directed creation of 
original assets.
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Email Copy
FROM:

VinePair

ABOUT:

In addition to the daily 
newsletter, VinePair 
produces other marketing 
emails for various clients 
and in-house initiatives. 

WHAT I DID:

Wrote, built, and sent 
emails to VinePair’s 
250k+ subscriber list. 
Additionally, wrote and 
designed assets for clients.
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Product Copy
LINK:

store.vinepair.com

ABOUT:

The VinePair Store is an 
expertly curated collection 
of drink essentials, 
accessories, and apparel. 

WHAT I DID:

Write and optimize 
product descriptions for 
conversions and SEO.
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DESIGN
DESIGN 

DESIGN

Marketing 
Materials
CLIENT:

Various

WHAT I DID:

Designed and produced 
copy for event collatoral, 
promotional emails, and 
more.
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T A S T E  T H E  U N E X P E C T E D

T H R E E  M A J O R 
F E S T I V A L S

Austin Food & Wine
Brooklyn Crush

Atlanta Food & Wine

Taste Profile 
Highlights 

69% Bold & Toasty
17% Lush & Juicy
14% Silky & Vibrant

People sampled at 
the festivals.

A rich, full-bodied 
Cabernet offering 
structure, well-
integrated oak and 
aging potential.

A medium-bodied 
classic New World 
style Cabernet with 
lots fruit forward 
bright red fruits.

A leaner ‘Old World’ 
style Cabernet with 
supple tannins, 
floral notes, and an 
elegant finish.

TasteTheUnexpected.org | @drinkchile |

48% Bold & Toasty
30% Lush & Juicy
22% Silky & Vibrant

56% Bold & Toasty
23% Lush & Juicy
21% Silky & Vibrant

2,000+
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Austin, Texas

Brooklyn, New York

Atlanta, Georgia
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Apparel Design
CLIENT:

The VinePair Store

WHAT I DID:

Created T-Shirts to be 
sold on the VinePair store, 
ranging from humorous to 
thoughtful.
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Infographics
CLIENT:

VinePair

WHAT I DID:

Created photo illustrations 
showcasing the different 
aromas and flavors in 
drinks. Staged, shot, and 
produced the final images.
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Studio 
Photography 
CLIENT:

The VinePair Store

WHAT I DID:

Staged and shot photos 
for products listed on the 
VinePair Store.



Editorial 
Photography 
CLIENT:

VinePair

WHAT I DID:

Shot and edited photos for 
various social media and 
editorial initiatives.
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SPECIAL PROJECTS

SPECIAL PROJECTS

SPECIAL PROJECTS

SPECIAL PROJECTS

SPECIAL PROJECTS 

SPECIAL PROJECTS 

SPECIAL PROJECTS 

SPECIAL PROJECTS 

SPECIAL PROJECTS 

SPECIAL PROJECTS 

SPECIAL PROJECTS 

SPECIAL PROJECTS 

SPECIAL PROJECTS 

SPECIAL PROJECTS 

SPECIAL PROJECTS 

SPECIAL PROJECTS 

SPECIAL PROJECTS 

SPECIAL PROJECTS 

SPECIAL PROJECTS 

SPECIAL PROJECTS 

SPECIAL PROJECTS 

SPECIAL PROJECTS 

SPECIAL PROJECTS 

SPECIAL PROJECTS

SPECIAL PROJECTS



NRFNRF
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NRF 2017
Project 
Management, 
Product Design, 
Branding
ABOUT:

I was recruited by a 
marketing professor to 
compete in the National 
Retail Federation’s annual 
Student Challenge. The goal 
of the project was to create 
an original theme for the 
client STORY. Our team 
won the challenge.

STORY is a innovative 
retailer, recently acquired 
by Macy’s.

WHAT I DID:

Served as project manager, 
lead creative, and graphic 
designer through the three 
stages of the project. I 
created our theme, pitch 
video, website, subscription 
box, and designed our 
proposal.

Story time. 

Once upon a time, a child had an idea. But this idea wasn’t just any idea, no, this 

was an idea that would change the world. This was an idea to get excited about. 

Before the parents knew it, the child was running all over the house grabbing 

every piece of construction paper they could find and looking high and low for the 

64 crayon pack (with the sharpener) to properly sketch this idea to perfection. 

Sound familiar?

This summer, STORY, is teaming up with JPMorgan Chase & Co. to celebrate all 

of the marker-stained tables and scraps of paper. These American kidpreneurs 

took their ideas and made them a reality — all while maintaining a strict bedtime. 

They’re the upcoming trendsetters, designers, and CEO’s — these kids came to 

redefine the “American Dream.” These young entrepreneurs came to be the next 

big phenomenon.  

Welcome to The Next Generation. Welcome to Made in America.

l e t t e r  f r o m  t h e



MADE IN AMERICA | 2

EDITORIAL OVERVIEW 
h o w  i t  c a m e  a b o u t

Everything has an origin, a moment in time where a strike of inspiration evolves into 

something more concrete. It may be a doodle drawn in the margins of a notepad or even 

something as simple as saying it out loud for the first time. 

People love origin stories. We love taking the time to think about where it all began. For some 

it may be a company that took a chance on a new graduate, 

or even the time where they knew a person was “the one.” 

This origin story begins with the team sitting in a 

coffee shop trying to escape the south Georgia summer 

heat. While brainstorming concepts for the STORY 

theme, the team learned about the journey of a young 

girl who started her own company to help save the bees. 

While sipping on half-melted iced coffees, the team began 

searching and discovered that all across the country, kids were starting companies left and 

right to take their ideas to the next level. 

After reading their origin stories, the team was so awestruck with inspiration that they knew 

it was their obligation to share the origins of these American kids redefining what the American 

Dream truly is by sharing their stories and products with STORY’s customers.

w h y  “ m a d e  i n  a m e r i c a ”
As STORY has used the Made in America theme, the team wanted to the apply the  theme with a 

more abstract angle by featuring products made by these American kids. America is a place where the 

tiny seed of an idea in a youth’s mind can blossom into a bright concept turning a child into the next 

big phenomenon. The epitome of Made in America is an American kid with an American dream. 

The team found the stories of the Next Generation to be so inspiring and they wanted to 

share them with STORY to inspire others into coming up with the next big thing. 

o u r  i n s p i r a t i o n

When conceptualizing this story, the team wanted to highlight the idea of Made in America 

without making it so patriotic that a customer gets the feeling of a party store instead of a 

CMYK
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boutique. To do that, the store has a more modern patriotic color palette that features darker 

blues, richer reds, and accents of orange and sky blue. The team also found inspiration from 

children’s museums across the country for their use of color and immersive design. This helped 

create the layout of the store which takes the consumer through the many different places where 

inspiration may strike, such as at the kitchen table or on a building’s stoop. 

s t r a t e g i c  p a r t n e r s h i p

When deciding on a strategic partner for this story, companies needed to meet the 

following criteria:

1. The partner would support the social responsibility angle of the story and expand STORY’s reach. 

2. The partnership could realistically be mutually beneficial.

For this story, the team chose to partner with JPMorgan Chase & Co. (JPMC) because of 

its global consumer reach and organizational size. As a bonus, its status as a financial institution 

provides them with the perfect opportunity to showcase a personal side to its business by 

supporting young entrepreneurs. In addition, JPMC is an institution rooted in New York and by 

working with companies like STORY and the vendors featured in the theme, JPMC can then stay 

current with younger generations.

o v e r a l l  v i s i o n

The Made in America story is designed to show how the American Dream is being 

redefined. This Next Generation of inventors and trendsetters are using their ideas and 

products to make the world a better place. They’re fighting for inclusion, they’re fighting for 

change, they’re fighting to make a new American Dream. They’re showing how it’s impossible 

to be “too young” to make a difference in the world. It’s for this reason that this is a story 

worth telling. 

MERCHANDISE OVERVIEW
This Made in America story has five sections: Pets, New York, Life Style, Sweet Tooth, and 

Apparel. The look and feel of this story illustrates representations of the places in their homes 

where the young entrepreneurs imagined and designed their products. The Pet area will emulate 

a yard, New York will give the feel of a stoop, Life Style will present the comfort area of a living 

room, Sweet Tooth will be in a small kitchen area, and Apparel will resemble a dressing room.

The color scheme for the store is a modern take on the red, white, and blue color palette 
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Get The Full 
STORY 

Visit our pitch website 
to learn more about 
our theme, see the full 
document, and our 
90-second pitch video.



CAMPUS
CAMPUS

COLLEGE  
COLLEGE  

COLLEGE
Georgia 
Southern 
Student Media
ABOUT:

During my time at Georgia 
Southern University I 
worked for the campus 
news organization in  
many capacities.

WHAT I DID:

Conceptualized and 
managed award-winning 
magazines. Reported on 
campus life and developed 
new products.

SPECS:

• 2,500 circulation, 
• digital readership of 40k 

uniques
• Awards: 7
• Events hosted: 8
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COLLEGE  
COLLEGE  

COLLEGE

Georgia 
Southern 
Student Media
ABOUT:

Feature story for the print 
edition Reflector Magazine. 
This story won “Best 
Magazine Spread” at the 
College Media Association 
conference in Spring 2016. 

WHAT I DID:

Wrote feature. Directed 
page design and infographic 
creation. 
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COLLEGE

BoroBeat 
Mobile App
ABOUT:

BoroBeat was a special 
project from Georgia 
Southern Student Media, 
designed to connect 
students with their 
community.

WHAT I DID:

Worked in a team to 
design a mobile application 
using Connect Publisher 
Solutions. Created final 
brand design and assets. 
The app, “Boro Beat” is 
available for download on 
the iOS and Android app 
stores.
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